
Writers ’  Tip Sheet 
Number Two – Conducting  
Public Readings 
 
     It may seem odd talking about public 
readings during a time when many of us have 
limited our interactions to Zoom. But these tips 
might help you now, and later when we can 
gather again.  
     Having the chance to read your work in 
public can be both exhilarating and terrifying. 
But it’s a good way to build connections with 
readers, gain another perspective on your 
written work, and develop a following of interested supporters.     

Here are a dozen tips to help you. 
1. Develop a basic marketing plan which enumerates how you are going to promote the 

reading yourself, or support the organization hosting you. Use local social media pages, 
Post flyers or signage at your local bookstore and/or library. Send out an email invite to 
everyone on your contact list.  
 

2. From the outset, either figure out or get the information about a) how long the 
reading should be and b) determine how long to spend afterward to respond to 
questions and comments. It helps to include this info in your promotion so people know 
what to expect. 
 

3. Determine the approximate target age of the audience. Older listeners may have 
hearing issues so you might want to check out fan noise, etc. and be prepared to speak 
even more slowly. Children might have a hard time sitting still 
for long – in which case you need to vary the presentation to 
keep their attention.  
 

4. Check out the space.  Consider lighting, temperature, 
acoustics, how convenient it is for people to enter and leave 
without disturbing others, etc.  
 

5. If you need to use a mic, a) ask if the venue provides one, 
and test or b) provide your own and be familiar with its use. 
Determine if you need a lapel mic, a stationary one on a 
stand or a hand-held one. Try out all options if at all possible to see 
what works best for you. 
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How To  
Open 

Start	with	a	stat	or	question.	

Ask	a	rhetorical	question.	

Get	them	laughing	

(at	you,	not	themselves).		

	



6. Recruit a few friends of family members to come along. Not all venues will promote 
your reading as you will do yourself  -  don’t just rely on the audience their promotions 
attracts. 
 

7. Choose your excerpt carefully.  
If you’re reading from a short story or article, select a scene that introduces the central 
issue or story conflict. For a longer work, read a full scene that incorporates tension or 
conflict, characters interacting with each other (but not so many listeners might confuse 
them), some element of backstory (that does not give too much away), dialogue and 
some setting information. Practice several times so you feel comfortable with it, the 
pacing and emphasis. 
 

8. Listeners often like to know your writing background, process, etc. By including 
some of this in your intro, you’ll limit the time it takes during the Q & A to answer these 
inevitable questions. If you’re presenting to kids, be prepared for – and be ready to 
accommodate – questions such as, “How much do you make?” “How long is your hair?” 
and other curiosities.   
 

9. Read more slowly than you might do naturally - nerves make many people speed up 
as they read. Read the piece over and over to be familiar with it, but don’t depend on 
knowing it word for word - this only adds pressure to what might be a high-stress 
situation. Practice looking up from your paper or screen from time to time to engage 
and keep reader’s attention. 
 

10.  Move around a bit – but not too much. Limit hand gestures. Wear comfortable clothing 
and no distracting or noisy jewelry. And if you’re using paper notes, put them down on 
something firm so that any hand trembling is not evident. Don’t worry, everyone does it!   
 

11.  Audiences love something to take away. Swag such as bookmarks or items related 
to the book’s topic give you a chance to include information about how they can get hold 
of your book and contact you. If you’re going to offer a draw of a copy of the book or a 
related environment, figure out a hassle-free way to pick a winner.   
 

12.  If you’re selling/signing books on site, bring along a helper to help manage this aspect 
of your presentation so you can spend your time connecting with your audience.   
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	 Learn and Share 
Feel free to pass this along to others  

who might find it useful. 
Check my website for new Weekly Tip Sheets. 

www.loispetersonwriter.ca. 
Contact me with your comments and suggestions. 

loispeterson@hotmail.com 
  

More help:  
Ask	a	friend	or	acquaintance	

who’s	a	member	of	
Toastmasters	to	critique	your	
presentation	or	give	you	tips.  

	

	


